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O -BASF

We create chemistry

Language

Product Manager Data Monetization (m/f) S

Drive with us the digital transformation of BASF and Your Skills

implement the future processes and ways of working with e-comimerce and/or digital marketing

our data. Digital solutions, processes and services will play S ——————

an essential role in our future business. This is why we Scrum, Kanban, SAFe

founded BASF 4.0. We report to the CEO and the project R e
startup experience

head is our chief digital officer.

We are driven by organizational elements such as
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CRISP Research

Forecast Global Data Economy

// Global Market for Analytics Services & Data Products (in Mrd. €)
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| Globaler Umsatz von Datenprodukten in 2019
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learn. build. grow.



CRISP Research

Forecast Global Data Economy

// Global Market for Analytics Services & Data Products (in Mrd. €)
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https://www.tableau.com/learn/webinars/
turn-data-products-data-scientist-data-business-owner
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MAKE

Manuell

/Zeitaufwandig

Abhangig von Individuen

Je mehr Datenquellen,

desto schwieriger
Fehleranfallig

Noch mehr manueller Aufwand
Limitiertes Datenvolumen
Skalierungsproblem

Statisch

Complete
In Transit

Complete
In Transit

In Transit
In Transit

Complete

AdobePDF

“omplete
omplete
Complete
Complete

Complet

PowerPoint




MAKE

- Programmierkenntnisse bei Erstellung
- Programmierkenntnisse bei Anpassungen
- Datenanbindung

- Data Governance
- Security
- Monitoring

|




Website Traffic

Region
(All)
AMERICAS
Europa

APAC

Website Traffic
‘ 4.527.288 ¢ | 14288214 A
. ssssass =
' 3.578.286\

3.184.392
3.526.764
E A 3.290.760

2.394.982 2:807.118

Pageviews

2.092.458

Pageviews

Traffic 17.10.2018 01:43:05

Website Traffic

Polen

- Datenquelle austauschen
- Google Analytics
- Datenbank

Ukraine

- Look and Feel .
- Logo Ny Aye 5
- Farben R

Pageviews

Pageviews

07.11.2018 17:45:28




MAKE BUY

- Initialer Erstellungsaufwand - Geschwindigkeit der Erstellung
- Programmierkenntnisse - Anpassungen vom Fachbereich
- Zeit fur Anpassungen - Security

- Datenquellen vereinen - Monitoring

- Abhangig von Individuen - Skalierung

- Datenmengen +100k User

- Security - Time-to-Market

- Integration

- Skalierbarkeit

- Monitoring |

- Manuelle Bereitstellung
- Fehleranfalligkeit Q
ek, ® questback

- Time-to-Market
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Siemens MindSphere

Siemens’ next BIG THING
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Siemens MindSphere

MachineBuilder Customer
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Minodes

WEEKLY SUMMARY % of visits

ol T v

% Returning Visits per Week

% Returning Visits per Store

O

% Returning Visits per Day Yo R
s m




Tableau im Einsatz
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Retail Analytics im Einzelhandel
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Webinar: Standortplanung

Berlin Center

Map

Weather
Data

https://medium.com/@alexander.mueller/predicting-the-amount-of-passers-by-for-
every-location-in-germany-738847553c0Oa

https://www.tableau.com/de-de/learn/webinars/
tableau-im-einsatz-analyse- von-mobilfunkdaten-zur-
standortplanung-und-optimierung
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MARKETING AUTOMATION

Manage your digital channels from one platform. Pracessing
leads from inftial angagemant to oppamunity, you're bl ta
build nurture workdlaws in-line with yeur busness ehjectives.
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Orders (East)

Orders (West)

6]

Orders (Central)

@

Orders (South)

/

N/

Alabama
Arkansas
Florida
Georgia
Kentucky
Louisiana
Mississippi
North Carolina
South Carolina
Tennessee
Virginia

Sales Quantity

18.648
178.384
15.552
38.072
10.368
166.84
15.216
11.36

Keep Only

Profit

/( Exclude

-12.432
22.298
5.4432

9.768
3.6288
18.7695
2.2824
5.3392

Discount

5

All Orders

Edit Value

Region

South
South
South
South
South
South
South
South

Orders + Returns

pbe T

Order ID

CA-2015-100293
CA-2015-100706
CA-2015-100895
CA-2015-100916
CA-2015-101266
CA-2015-101560
CA-2015-101770
CA-2015-102274
CA-2015-102673
CA-2015-102988
CA-2015-103317
CA-2015-103366

State

North Carolina
Florida

Florida

North Carolina
North Carolina
North Carolina
North Carolina

Louisiana

Split Customer

Abe

Segment

Consumer
Contractor

Corporate
510 rows

Order ID

US-2015-156216
CA-2015-167850
CA-2015-167850
CA-2015-155208
CA-2015-138527
CA-2015-138527
CA-2015-138527
CA-2015-162775

P

o

ivot Quotas

Create "All Orde...

jhlighted

Segment

Corporate
Corporate
Corporate
Corporate
Corporate
Corporate

Corporate

Corporate

Customer Il

AA-10375
AA-10480
AA-10645
AB-10060

-10105

3-10165

-10255
AB-10600
AC-10450
AF-10870
AF-10885
AG-10330

Customer ID

EA-14035
AG-10525
AG-10525
SP-20650
BN-11470
BN-11470
BN-11470
(€S5-12250
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STOCK SYMBOL: APPLY ‘GETDATA

¥

Share Price for DATA
Stock.
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Slides
www.tableaufans.com/slides/barc-data-festival-2019 Pdf



